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WORLD INTERNET USAGE AND POPULATION STATISTICS

JUNE, 2019 - Updated

World Regions Population | Population | Internet Users | Penetration Growth Internet
(2019 Est.) | % of World | 30 June 2019 | Rate (% Pop.) | 2000-2019 | World %

Africa 1,320,038,716 171 % 325,148,631 39.8 % 11,533 % 11.9 %
Asia 4,241,972,7190 55.0 % | 2,200,658,148 51.9 % 1,825 % 49.8 %
Europe 829,173,007 10.7 % 719,413,014 86.8 % 585 % 16.3 %
Latin America / Caribbean 658,345,826 8.5 % 447,495,130 68.0 % 2377 % 10.1 %
Middle East 258,356,867 33% 173,576,793 67.2 % 5,184 % 39%
Morth America 366,496,802 4.7 % 327,568,628 89.4 % 203 % 74 %
Oceania [ Australia 41,839,201 0.5 % 28,634,278 68.4 % 276 % 0.6 %
WORLD TOTAL 1,116,223,209 100.0 % | 4,422,494,622 W3 % 1,125%| 100.0 %

MOTES: (1) Internet Usage and World Population Statistics estimates for June 30, 2019, (2) CLICK on each world region name
for detailed regional usage information. (3) Demographic (Population) numbers are based on data from the United MNations

Population Diision. (4) Internet usage information comes from data published by Mielsen Online, by the International
Telecommunications Union, by GfK, by local ICT Regulators and other reliable sources. (5) For definitions, navigation help and

disclaimers, please refer to the Website Surfing Guide_ (6) The information from this website may be cited, giving the due credit
and placing a link back to www.internetworldstats.com. Copyright © 2019, Miniwatts Marketing Group. All rights reserved

worldwide.
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Internet Usage in the European Union

Internet User Statistics, Facebook Subscribers and
2019 Population for the 28 European Union member states

Internet Usage in the European Union - 2019

woRcoReGion | Populaon | %Pop. [ nerit User, | Penetaon | nemet | FACER00C
European Union 510,381,379 6.6 % 460,290,190 90.2 % 106 % | 253,480,000
Rest of World 7.205 841,830 934 % 3.886,271,663 539 % 894 %| 1,892 878,570
TOTAL WORLD 7,716,223 209 100.0 % 4,346,561,853 56.3 % | 100.0 % | 2,146,358,570

NOTES: (1) The European Union Internet Statistics were updated in March 31, 2019. (2) Facebook subscribers are in Dec 31,
2017 (3) Population estimates are from the United Mations Population Division. (4) Internet Usage numbers come from Nielsen
Online , ITU, G, local agencies, and other trustworthy sources. (&) Data may be cited, giving the due credit and creating an
active link back to www.internetworldstats.com . ©@ Copyright 2019, Miniwatts Marketing Group. All rights reserved worldwide.

European Union Internet Penetration
March 2019
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RADIO

38 YEARS ,

TO REACH 50 MILLION LISTENERS ™

TELEVISION

13 YEARS

TO REACH 50 MILLION VIEWERS
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INTERNET

4 YEARS

TO BRING 50 MILLION PEOPLE ONLIN‘J ,
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50 MILLION USERS IN ONLY
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Facebook




Social Media Timeline

o "on|
The first social media site,

sixdégrees
Six Degrees, launches

Six Degrees shuts down

Friendster launches
o

n

LinkedIn launches

MySpace launches

Facebook is founded ?
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Twitter is launched

MySpace becomes the most
visited site in the world

J\«
U Facebook moves past
MySpace as the most visited
site in the world

Instagram hits the market

Snapchat launches

Friendster services
are suspended
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SOURCES OF NEWS Sa— ?\'/‘“"" (incl. social media) DEVICES FOR NEWS
2016-19 = ] 2016-19 y N—
= Social media
100% [~ 96% 100% [~
; 92%
74% 72%
66% — 68% 65%
67% 65%
50% [~ 50% [~ 47%
31% —
24%
Oo/ 1 1 1 1 O"/ 1 ' ' 1
’ 2016 2017 2018 2019 ) 2016 2017 2018 2019

Reuters Institute
igital News Report 2019
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TOP SOCIAL MEDIA AND MESSAGING

Rank Brand For News
ﬂ 1 Facebook 58% (-2)
2 YouTube 36% ()
3 Facebook Messenger 25% (+3)
a Viber 7% (+3)
rf:)] 5 Instagram 15% (+5)
u 6 Twitter 12% (-1

Axkodnuia Apodoaotiag

Reuters Institute
Digital News Report 2019




d;ﬂ: NapoleonCat.

— Go to stats archive
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E Social media users in Greece

August 2019

n Facebook

5188 000

Instagram
3175 000

° Messenger
4158 000
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. -
- E Facebook users in Greece n

August 2019

6 5188 000

47.2% 52.8%
women men
13.3%
12.5%
11.6%
1%
9.4%
8.7% 8.9%
7.5%
5% 4.8%
3%
2.5%
13-17 18-24 25-34 35-44 45-54 55-64
1.7% 16.2% 24 3% 241% 18.3% 9.8% 5.6%
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[ | 1 D)
- E Instagram users in Greece ‘O
August 2019

6 3175 000

50.9% 49.1%
women men
15.7%
14.8%
12.9%
2%
3%
9.4%
6.6%
5.4%
29% 279 0
I 2.2% 8%
B Bl ==
B o=
13-17 18-24 25-34 35-44 45-54 55-64% 65+
56% 249% 30.6% 20.8% 12% 4% 22%
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Trust

Trust in news overall:

27% (+1)

(36th/38)

Trust in news |l use:

33*

35*

Trust in news in search:

22%

Trust in news on social media:
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PROPORTION THAT TRUST MOST NEWS MOST OF THE TIME - ALL MARKETS

75% @ -1
Fractious election

59 | g8 o7 'l' l'
53 |52 50 J' Jr .L J' »L -11
49149 |48 |48 | 48| a7 [ 4cl a6] a6 [ a6 4544 g3 [ 0m Yellow Vest protests

50%

40l4ao0 |40 4a0] 39139 |39 |39

351333332 -
25% 28 |28 | 7
24 [ 5,

0%
FIM POR DEN MLD CAN MEX BEL ZAF POL BRA [RE GER 5UI HK TUR NOR CHL AUS SPA 5GP UK BGR IMA CRO JPM ARG AUT SWE ROU CZE SVE USA MYS TWN HUN GRE FRA KOR
N

Q6_2016_1. Please indicate your level of agreement with the following statements: | think you can trust most news most of the time. Base: Towml sample in each market = 2000, Taiwan ={1005.
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Fb blood donation tool: 35m Donors

X Blood Donations & Blood Donations & Create Request

DONATE MANAGE o= &) = 8 = & Central Blood Bank = |5 Looking for blood
- o oy %y donors at Central Blood Bank
L) Central Blood Bank needs help. Let | @ Pusuc |
Nearby Requests them know if you can donate blood. s«
San Francisco, CA Urgently looking for Blood Donors

other people like your photo e

Requests From Organizations A Alfie Hart, Mahima Gupta and 10 ',:. '_,; 2
Become a Blood Donor on Facebook AB+, AB-. A+, O-, Platelets Needed N
+ American Red Cross
- l2m

mi + San Francisco, CA

. Get notified when nearby blood
=" banks need your help.

[}, Connect with nearby blood banks Viclat
= that support your community. 2 i » San Francisco, CA

You have an event coming up today
\ Ambra Duncan is also going to Ice
Cream Social at Sugar Shack

P Central Blood Bank -

Chang Su added a photo in San

< <
b4
=
S Francisco Ballet
22 Inspire friends to donate blood so they Facilities ‘ I -
— can help save lives too = . -..
Julien Perrenoud and 2 other friends O m m n < s
have birthdays today. Let them know wid -
you're thinking about them! B O+ n m
B
)

+ American Red Cross

. mi » San Francisco, CA
e

Acai Eating Competition is coming
up, let your friends know if youl go

CREATE REQUEST e S TP PO,
By tapping Sign Up, you agree 1o our Donor Terms

2019: Chicago, New York City,
2017: Bagladesh, India, Brasil, Pakistan the San Francisco Bay Area,

Baltimore and Washington,
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facebook

EBviké Kévtpo
Alpodoaoiag-EKEA

@ekea.gr
Apxikn ogAida
MAnpogopieg
DuToypagicg
Bivreo
ExdnAwoeig
Anpooisioeig

Kowvornra

AnpoupynoTe XeAidba

1l Mou apéoer!

Dwroypapisg
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Ka0g otayéva v‘\h

Email j mAépwvo Kwbiko¢ Trpoopacnc

Kowvérnra Npopof GAwy

e Apécooe 7.911 aropo

S\ 7.986 aropa axohouBouv auth Tn Zehiba.

= @ Contact EBviko Kévtpo AipoBooiag-EKEA
on Messenger

e e w e Yy,
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Emall 1} mASpon Kl ixdg pdsEaans

facebook

A\
EBNIKO MHTPOO \\\\__)'\\D ® O
AIMOAOTON — (
: : = fé'ii~*~:://>‘/
EGViKo Mippuio EGNIKO MHTPQO
Aipgobotwy - EMA = AIMOAOTAON
@bloodd istry. ;
@blooddonorregistry.gr & A0 ar (‘)
Apxikn oehiba .
Anuooietosig 1h Mou apéos I‘{Dl"lul"ﬂ'rl'l'l'ﬂ I :l:lE':l.il.II |:|_il|'_l_'||
Bivreo
. Anpooisiosn
DWTOYPIPIES
e oy ApSTEI OF 9762 dTopa
POPO O
'-E_.m !"‘)l(:
Koivémma 1““ Z
SN
kpx WordBlos  T0% LTS5 QTOME CHOMUSOUN QUTY] T ZEA G,
Every few s L
AnRoupyToTE EENGO Become s blood #donor today and help #save #lives.
Mive eBshovimc aipodomc, TepIoooTepes TANpogopisc EGvixd ”
Kévtpo AlpoSooiac-EKEA NAnpogopisg MipoBoig My

~
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Emall f mAspwwo Kwlixdg pdofaons

facebook I

\.

KwoTakng
Meooyitng

{@kostakis. mesoqgitis

f—

\

Apyikn osAida k| e
MAnpogopicg vh Mou apoet | A Korvomrolngm)
ExBnMUoEIC H-u""""u"lm NP0 B0k Al
Bivico il Apgosi of 2131 dmopa

. Wy 2157 ATOpa eokOuSoly QUTr TR ZEA G
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SOCIAL MEDIA FOR DONOR MOTIVATION

TABLE 1. Motivational factors accurdin;_j to donor status and age*

Repeat All donors stratified by age (years)
Total, FTDs, donors,
Mofivational n = 2920 n =157 n= 2693 p 18-19 20-29 30-39 40-49 250
factors (100%)+ (5.4%) (92.2%) valuet 180 (6.2) 1074 (36.8) 596 (20.4) 392 (134) 641 (220)
Mo additional 1994 (68.3) 17 (10.8) 1938 (72.0) =0.001 68 (37.8) 649 (60.4) 418 (70.1) 300 (76.5) 541 (84.4)
motivation
Friends/ 776 (26.6) 114 (72.6) 647 (24.0) <0.001 108 425 (39.6) 103 (17.3) 59 (15.1) 75 (11.7)
relatives (60.0)
BPrcirarde dd.ﬂ{ﬂ-'. A D'l:‘l A A3 f"‘IR ol 001 R{"at A 1WL
Social media 217 (7.4) 24 (15.3) 185 (6.9) =0.001 30 (16.7) 117 (10.9) 42 (7.0) 11 (2.8) 10 (1.6)
“Flyers TG (2.0] TE (10.2] OE (3.6) 0,001 TO (58] T (B.9) T3 12.2] B 1.3 TO(T.E]
E-mail 100 (3.4) 14 (8.9) 80 (3.0) <0.001 3(1.7) 35 (3.3) 26 (4.4) 21(54) 13 (2.0)
Banner 53 (1.8) 7 (4.5) 45 (1.7) NS 2(1.1) 29 (2.7) 11 (1.8) 3 (0.8) 7 (1.1)
Guided tour 48 (1.6) 4 (2.5) 44 (1.8) NS 11 (6.1) 20 (1.9) 4(0.7) 5 (1.3) 8(1.2)
Mewspaper 48 (1.6) 5 (3.2) 41 (1.5) NS 2(1.1) 7(0.7) 7(1.2) 11 (2.8) 19 (3.0)
Advertisement 32 (1.1) 3(1.9) 28 (1.0) NS 2(1.1) 22 (2.0) 6 (1.0) 1 (0.3) 1(0.2)
in city center
Radio 31 (1.1) 1(0.6) 28 (1.0) NS 1(0.6) 9 (0.8) 6(1.0) 3 (0.8) 11(1.7)
Television 27 (09) 4 (2.5) 21 (0.8) NS 5 (2.8) 5 (0.5) 1(0.2) 5 (1.3) 10 (1.6)
Advertisement 27 (09) 4 (2.5) 21 (0.8) NS 6(3.3) 8(0.7) 2(0.3) 2 (0.5) 6 (0.9)
in shopping
center

* Data are reported as number (% of total for each strata; % of total per strata for each motivational factor), multiple answers were possible.
+ 70 participants did not specify their donor status.
1 Pearson chi-sguare, p values adjusted for multiple testing by Bonferroni method (13 tests for comparison of first ime with repeat donors).
NS = not significant.
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My

EPOTHMATOAOTO EXETIKA ME THM EMIPPOH MOY AZKOYMN TA MEEZA KOINONIKHE
AIKTYOIHE ETHN MPOGEIZH MNA AIMOAOTHEH

-~
-u"y H = popn vio

A" MEPOE: MPOM@IN AIMOACTH/TPIAE

-

DAL APFEN O eHny O

* HAIKIAKH OMAJA: 15-250 25-3z20 3z-400 40500 53500 aANCTONSIO

B° MEPOE: NPOM@INA XPHETH/TAAT TON MEEON KOINONIKHE AIKTY QFHE

= ETHXPHIHESMARTPHOME: 1-50 5-100 ANOTON 100

[ MEPOE: AIEPEYMHIH THE EMIPPOHE THE MPOSEFHE MNA AIMOADTHEH ANC TA MEEA KOIN.
AIKTYVEHE

® AKOACYBEITE KANOIA ZEALA MEEDN KOIN. AIKTYEIHE ZXETIKH METHMN AIMOACZ1A
HalOd Cx O

® EXETENOTEAIMOAOTHZEI KATOMIN ENHMEPLEHE ATNC TA MEZA KOIN. AIKTYEHE
HalO X0
AM MAIMOZEE @OPEE: 1-50 5-100 aANOTONIOO

» OTAN AIABAZETE MIA ANAPTHEH MA ANATKH MA AIMA ANCTA MEEA KOIMN. AIKTYEIHE,
EMEMEETE MEPAITERD: THM NAHPOM@DOFIA : NAIO Ox¥10O

» BEDPEME NOE MIAEMEHMH ANCEAEIETIKH E@APMOMH ZXETIKH ME THM EAAHNIKH
AIMOADEIA ©A HTAN ¥PHEIIMH; - NAIO Cx10O AENTHNOPERO
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XpNOLUOTIOLOUV Ol OLLLLOOOTEC
ta MKA;
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90%

82,4%
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NAI OXI
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Moo MKA mtpotipoUv ot
QLHLOOOTEC;

100%
90%

80% 73,5%
70%
60%
50%
40%
30%
20%
10%

0%

Facebook Instagram Twitter Gplus
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AkoAouBeite kamola oeAidba MKA oxeTIkn
Le tnv awpodooia;

100%

91,6%

90%
80%

70%

60%

50%

40%
30%

20%

10% 5;6%

0% ]

NAI OXI
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Exete MOTE ALLOOOTNOEL KATOTILV
evnueEpwoncg amno ta MKA;

100%

90%

80%

79,2%

70%
60%

50%

40%

30%

20%

19,3%

10%
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100%
90%
80% -
70% -
60% -
50% -
40% -
30% -
20% -
10% -

0% -

88,2%

H NAI

m OXI

W AEN TNQPIZQ

m AEN ANANTHZAN

8,5%

1,0% - 2,3%

OEQPEITE NQ% ©A HTAN XPHZIMH MIA EMNIZHMH
ANOKAEIZTIKH EQAPMOIH ZXETIKH ME THN EAAHNIKH
AIMOAOQZIA ;
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&« AvaZntnon

Npoowateg avalntrioeilg EMNEZEPTAZIA

aipodoTeC

deopol alparoc

EBshovTikn Alpodooia

blood donation

BLOOD DONATION - Find your do...
UTINPECLa alpodoaciag

EBvikOo Mntpwo Awpodotwy - EMA
aipodooiacg

awpodoo




«— alpobooia

Faypobooin

a‘) #apobooa
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&« auyod X
ailpodooia
atpodooia tZavelov
atpodooia
vo UTUbe QLJOOOTEC
atpodoowa dSwadbikaola

aipodooia drapnuion

alpodoowa vepea 2019
atpodoowa vepea

ALLIOAOIN CSTTAT

aipod aigodooctac aigodoTwy
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3 YouTube

E.KE.A EBviko KevTpo
Alpodoalac

& EffPADH

EBy » KEvIpo
Awpodoaiag EKEA
Ditheo201

TEAETH AH=HZ 15n
FMANEAAHNIA
AAMITAAHAPOMIA - .

|

EkTakTn
eBelovTikn
atpodooia ano To EK..

Ah T

npog

Laveyou-Bloode-EKE
A | Bloody L:




Target Group: Generation Z

O péooc¢ 6pog nAikiag ornv onoia Ta
MEAN Tng napéag pag anékrnoav To
npwTto Toug Kivnto nrav ta 10.
Facebook éxauv O'Ao, - Kal Oyétpm\'a AAEZANAPOL AIAKOXZABBAL, 811.2017 | 10:47
Hou Aéve nwg To BEWPOIJV TO nio https://www.lifo.gr/articles/greece_articles
éesnepaouévo uéoo korvwvikng /167732

dIKTUwONG, ME TO onoio acxoAouvrai

nAéov sAdxiora.

ﬁ
b i

Gen Z Millennial Gen X Baby Boomer
Born Between Born Between Born Between Born Between
1995 - 2015 1980 - 1994 1965 - 1979 1944 - 1964
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YouTube, Instagram and Snapchat are the most
popular online platforms among teens

% of U.S. teens who ...

Say they use ... Say they use __ most often

YouTu be

P~

Y LA N —

Hnne .u.d.‘.t.he above l 3 I 3

MNote: Figures in first columnadd to more than 100% because multiple responses were
allowed. Juestion about most-used site was asked onlyof respondents who use multiple
sites, results have been recalculatad to include those who use only onesite. Respondents
who did notgive an answer are notshown.

Source: Survey conducted March 7-April 10, 2013,

“Teans, Social Media & Technology 2018

PEW RESEARCH CENTER
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45% of teens say they're online almost
constantly

% of U.S. teens who say they use the infernet, either on a
computer or a celiphone ...

Almost Several Less
constantly times a day often
20is 1
2014- R 56 20
20156

Mote: “less often” category includes teens who say theyuse the
internet “about once a day, " “several timesa week”™ and “less
often.’

Source: Survey conducted March 7-April 10, 2018. Trend data from
previous Pew Research Centersurveyconducted 2014-2015.
“Teens, Social Media & Technology 2013°

PEW RESEARCH CENTER
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e XAapaén EMKOLVWVLAKNG
otpatnywKn¢ 2-3etiag (to
LEYLOTO), LE TIVAWVA T
olyxpovao. HEoa

e E&elbkeupévo MNpoowriko
(emuwowvwvioAoyol kot
ouvadeic el6KOTNTEC) o€
OUVEXN OUVEPYAOLA LLE TOUG
avOpwrouc tn¢ Alpodoaoiag,
LE ATIOKAELOTLKO QVTIKELUEVO
EVOLOXOANGONG TNV ETILKOLVWVIA
LLE TOL cUYXPOVA HEDQL.
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Spiros Matsagos
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42



